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            Unleash the magic of mail

                
            Direct mail combines creativity and commercial focus to powerful effect. It engages consumers, builds relationships and boosts the bottom line for businesses. Marketreach shows brands and agencies how mail can work its magic.

        

        




        

        

  





  
  
    
                
    
    
    
    
    
    
    
      
      
                
    Discover the magic of mail
If you really want to understand what mail can do for your brand, you’re in the right place. Here at Marketreach we’ve got all the reports, tools and specialist advice you need to deliver your goals.
Whether you’re looking to be creatively inspired or want to understand how to use mail effectively, we’re here to help. And all our services and research are free.
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													Mail drives powerful commercial results
Source: WARC Driving Effectiveness with Direct Mail
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													People engage with mail like no other communication channel
Source: WARC Driving Effectiveness with Direct Mail
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													Take your pick of 32 million households
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													Mail is a highly trusted communication channel
Source: Marketreach, The Value of Mail in Uncertain Times, Kantar TNS


											

		

	


    

  
  

  

      
      
    


    
                
    
    
    
    
    
    
    
      
      
                
    Find out more



  

      
      
    


    
                
    
              
    
    
    
    
    
      
      
                
    What can mail do for your brand?
The magic of mail is more surprising than pulling a rabbit out of a hat – it's firing up customers like a fire-breathing lion or standing out like a jet-skiing panda. Confused? Watch the video and find out why direct mail is the perfect addition to your brand’s marketing mix.
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    Watch our Mail Unleashed series
Hosted by advertising legend Rory Sutherland our new ‘Mail Unleashed’ series goes in-depth with some top CMOs about their experiences with the hugely effective channel, direct mail. Watch full episodes here.
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    Mail can be a sustainable choice


We know mail is effective at driving a 95% engagement rate, but how does it stack up environmentally? Mail can be part of a sustainable, circular economy. By understanding its entire life cycle, we can make better, more informed decisions that can significantly reduce our impact on the planet.
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Read more 
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						 Blog
					

													 Seven marketing trends to watch in 2024 

				
									
						The marketing landscape is constantly changing and as marketers we need to stay on top of the trends to help inform our strategies. Here are seven trends you don’t want to miss in 2024.
						              								Read more about Seven marketing trends to watch in 2024 
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						 Report
					

													 Get the Attention Advantage 

				
									
						Start winning the battle for your customers' eyeballs with our latest free report written with WARC and you'll be lapping up the attention in no time.
						              								Read more about Get the Attention Advantage 
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						 Blog
					

													 Why sustainability first makes sense for marketers

				
									
						The global climate emergency warning lights are flashing red. It’s going to take concerted effort and commitment from regulators, organisations, businesses (whether multinational conglomerates, SMEs or sole traders) and individuals to make sure sustainability is a guiding principle in every commercial decision. In this blog we explore why brands and marketers should make the environment a priority.
						              								Read more about Why sustainability first makes sense for marketers
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						 Case study
					

													 Forestry England

				
									
						The new national pack was welcomed by members
						              								Read more about Forestry England
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						 Mail Unleashed
					

													 Seema Kumari, former Hearst UK

				
									
						Seema Kumari, former Senior Marketing & CRM Director at Hearst UK, sits down with Rory Sutherland to chat about just how powerful mail can be as part of the marketing mix. Including how Programmatic Mail can play a crucial role in complementing other channels.
						              								Read more about Seema Kumari, former Hearst UK
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						 Blog
					

													 Catalogues: Connecting with consumers. Converting sales

				
									
						Mail Order. Magalogues. Look books. Catalogues. The channel has evolved but does print still hold a place in today’s retail media mix? And influence shopping behaviour?
According to our latest research, two in three people visited the brand website after receiving a catalogue. And 55% bought something they saw in a catalogue. 
						              								Read more about Catalogues: Connecting with consumers. Converting sales
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            Keep up to date

                
            Join the thousands of subscribers experiencing the magic of mail. Get creative inspiration, latest innovations, thought leadership and free resources delivered to your inbox monthly.
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      First name*
        

            
      You must provide your first name


    

  


      Last name*
        

            
      You must provide your last name


    

  


      Work email*
        

            
      You must provide your email


    

  




        Royal Mail Group would like to keep in touch with you by email about our products, services and offers that might interest you. Please indicate your consent by subscribing below.


        


        You can withdraw your consent at any time. For more details about this and how we handle your data, please read our Privacy Policy Privacy Policy.
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	Twitter Social Follow (opens in new window)
	Youtube Social Follow (opens in new window)
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